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Social Media 
Basics

The Platforms:

Facebook, Instagram, Twitter, etc. 
etc. etc. etc. etc.



The Basics

Facebook

● Social profile
● Users have “friends”
● Available in 101 

languages

Instagram

● Photo-sharing 
platform

● Users have 
“followers”

● Owned by Facebook

Twitter

● Micro-blogging 
platform

● Users send “tweets” 
to followers and 
friends



Demographics

Facebook

● 68% of social media 
users

● Popular among 18-29 
year-olds

● 54% Female
● 46% Male

Instagram

● 35% of social media 
users

● Popular among 13-17 
year-olds

● 54% Female
● 46% Male

Twitter

● 25% of social media 
users

● Popular among 18-29 
year-olds

● 50% Male
● 50% Female



Audience & Engagement

Facebook

● A way to target Baby 
Boomers and Gen 
Xer’s

● Ideal place to sell 
things

Instagram

● Here is the place to 
find Millennials

● Visuals are key

Twitter

● Great way to reach 
young people

● International reach is 
high



Marketing Effectiveness & Cost

Facebook

● Free
● Click: $0.51
● Impression*: $9.06
● Tip: Cap your bids 

Instagram

● Free
● Click: $1.28
● Impression*: $6.70
● Tip: Set a lifetime 

budget for your 
campaign

Twitter

● Free
● Click: $0.53
● Impression*: $5.76
● Tip: Set a manual bid

Impression*:  Per 1,000 Impressions



Choose a Platform



Eye-catching, branded cover photo

Location, location, location!

Website, phone number, hours

Logo as profile picture



Market name, date, and location in 
the bright, eye-catching cover photo

Instagram handle

Customers can expect a timely reply

Logo as profile picture

Location, location, location!



Your cover photo is prime 
Facebook real estate to 
show off to people 
checking out your page.

Have a special event or market 
coming up? Include details here!

Leading up to and during your 
market season, it’s a highly visible 
spot for dates/times/location.

During the off-season, it’s a great 
space to use for an “away message.”



Content Curation Text, photos, and video.



Variety & Quality

Cater to your audience...

● What do your followers want?
● Be genuine in your photos
● Experiment with video
● Use events!
● Encourage engagement
● Cross post, but only with Instagram





Post Frequency
There is a fine line between too 
much and too little.



3 Times Per Week

Find what works for you...

● 1 post per day is ideal
● 2 per day is too many



Monday

No post

Tuesday

Post Farmers Market 
event at 7:00pm

Wednesday

Feature a vendor of the 
week or ingredient of the 

month at 9:00am

Thursday

No post

Friday

Post a reminder about 
the upcoming Farmers 

Market at 9:00am





Use FB Insights to:

● Find out when your 

audience is online

● See your posts performed

● Compare post reach and 

engagement

● Make decisions about when 

and what to post



Communication Consumers expect fast, easy 
information.



Messages & Comments

Be responsive...

● Set up an auto-response on messenger
● Set your notifications up
● At a minimum, “like” follower comments
● Be positive and offer to help





Engagement What the h@#k is a hashtag?



Hashtags & Tags

Cross-promote your allies...

● Hashtags are mostly used in Instagram and Twitter, but they can 
work on Facebook too!

● There isn’t a right or wrong way to use a hashtag
● Tags are great for linking to partner pages and accounts



Regional

#iowafarmersmarket

#thisisiowa

#iowagrown

#madeiniowa

#iowagarden

Broad

#ilovecarrots

#carrots

#growfood

#fallharvest

#nofilterneeded

#bouquet

#backyardfarm



Local

#CYtesofAmes

#coffeedesmoines

#madisoncountyiowa

@ivalleyjunction

Regional

#iowamade

#madeiniowa

#traveliowa

#iowacoffee

Broad

#flowers

#bouquet

#supportlocal



Local

#grinnellfarmersmarket

#getintogrinnell

#grinnelliowa

#shopgrinnell

Regional

#iowafarmersmarket

#madeiniowa

#shopiowa

Broad

#ilovemymarket

#locallygrown

#shoplocal

#ilovefarmersmarkets



Events and Comments = Gold

Use the platform to your advantage...

● Events create a lot of engagement
● Invite your friends!
● Use your personal account to create more buzz







COVID-19 Managing Social Media 
During COVID-19



Use Video to Talk Directly to 
Customers and Followers

People miss people. They want to see faces, hear 
voices, and engage with others.

Now’s a great time to try:

● Facebook Live
● Instagram Stories
● TikTok



Create a COVID-19 Page on Your Website

There, you can post COVID-related updates, 
announcements, changes, event cancellations, new 
(or altered) pick-up/delivery options, etc. 

Be sure to:

● Date your updates 
● Link to the page from your homepage
● Continue to post on social media, but also direct 

customers/followers to this page 



Share the Positive

Social media consumption is up. People are using it 
as a new source, means of connection and 
communication, and entertainment. 

It’s important for humor, positivity, and good work 
to break through all the negative:

● Share those beautiful scenic views on your farm 
● Share a comfort food or healthy recipe
● Lift people’s spirits and make them laugh



...But be Real

People want to know what’s going on and what 
they can do to help. Share how COVID-19 is 
impacting you. It’s okay to be vulnerable.

Let fans/followers know how they can help:

● Post updates about how to support you (such as ordering 
online/by phone, pickup with social distance, etc.)

● Share how you’re sanitizing/adjusting cleaning procedures
● Ask them to share your posts to help spread the word



Check: Is it legit? Is it meaningful?

Inboxes and social media feeds are inundated with 
news right now, so take an extra pause before 
sharing COVID-19 news from outside sources to 
your page’s feed. 

Ask yourself:

● Is it from a trustworthy news source?
○ If not (or you’re not sure), it’s best not to share at all.

● Is it relevant to my brand, mission, and business?
○ If not, it’s better suited to sharing on your personal profile.



There are no stupid questions right now.

We’re all figuring things out. We’re experimenting, 
making changes, and trying new things every day. 

Encourage open communication:

● In social media posts and emails, invite followers and customers 
to call, email, or message you with questions or concerns.

● Be extra diligent right now with checking your Facebook 
message inbox and replying to messages and comments. 

● Give others (including yourself!) grace. There’s a lot of stress, 
unknowns, and worry. Be kind to yourself and others.



Questions?
Mallory Hanson | mallory@northeastiowarcd.org

Regional Tourism & Economic Development Coordinator, Northeast Iowa RC&D

Josh Dansdill | josh@northeastiowarcd.org
Business Development Planner, Northeast Iowa RC&D

Jake Kundert | jake@ivrcd.org
Food Systems Director, Iowa Valley RC&D

Jessica Reuter | reuter@ivrcd.org
Program Associate, Iowa Valley RC&D



Sources

Jumper Media
https://jumpermedia.co/twitter-vs-instagram-vs-facebook-which-one-is-right-for-your-business/

Sprout Social
https://sproutsocial.com/insights/new-social-media-demographics/#Twitter

FALCON.IO
https://www.falcon.io/insights-hub/topics/social-media-roi/how-much-do-ads-cost-on-facebook-insta
gram-twitter-and-linkedin-in-2018/

https://jumpermedia.co/twitter-vs-instagram-vs-facebook-which-one-is-right-for-your-business/
https://sproutsocial.com/insights/new-social-media-demographics/#Twitter
https://www.falcon.io/insights-hub/topics/social-media-roi/how-much-do-ads-cost-on-facebook-instagram-twitter-and-linkedin-in-2018/
https://www.falcon.io/insights-hub/topics/social-media-roi/how-much-do-ads-cost-on-facebook-instagram-twitter-and-linkedin-in-2018/


Ask us about our one-on-one Social Media Coaching Program!


